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Glossary       To lighten the text and streamline terminology, a number of common terms are used   

            throughout this document:

CULTURE «Culture» must be understood here in a broad sense. It includes, but is not limited to, traditions, arts and 
entertainment, as well as religious and intellectual events that set us apart as individuals, as a community 
and as a society. In the context of implementing this policy, «culture» refers more specifi cally to our 
history, our heritage, and the creation, production and promotion of artistic events.

PROMOTER Any person, body or partnership who or which, as its main or secondary activity, operates for profi t or not 
a circulation enterprise* and enters into contracts with artists; 1  Notice to readers: “circulation enterprise” is 
more commonly known as “performance  and /or exhibition venue”. 

EVENT  An activity or series of activities featuring one or more cultural elements of a particular locality or region, 
and which take place within a limited time period.

CONTRIBUTOR A person who contributes to cultural development. This category includes, but is not limited to, artists 
and artisans, public servants, volunteers, educators, promoters, sponsors, distributors, tourism product 
retailers, etc.

PERFORMANCE  A site where the public can enjoy culture and heritage-oriented activities and where artists and
AND / OR  artisans can present their works. These sites are usually as diversified as the events they
EXHIBITION VENUE  present. 

ORGANIZATION Any company (for-profi t or non-profi t), educational institution, professional body, association, public or 
semipublic agency. 

CULTURAL Cultural heritage consists of deceased persons of historical importance, historic events and sites,
HERITAGE  heritage documents, immovables, objects and sites, heritage cultural landscapes, and intangible 

heritage.2.

1. 1. An Act respecting the Professional status of artists in the visual arts, arts and crafts and literature, and their contracts with 
promoters, CQLR c S-32.01

2. 2. Cultural Heritage Act, Bill 82 (2011, chapter 21) 
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Since its adoption in 2001, the Cultural Policy of the MRC Brome-Missisquoi has guided 
the cultural initiatives supported and developed by the MRC. While the revision of its 
cultural policy has allowed the MRC to acknowledge the evolution, reality and needs of 
the region’s arts and culture milieu community, adopting the policy represents an ongoing 
commitment to its stakeholders, organizations and to the population.

Through the foundation principles, guidelines, and action plan of its cultural policy, 
the MRC affi rms that it considers arts and culture as pillars of development in Brome-
Missisquoi. This new policy will continue to steer the decisions of the MRC as it supports 
our area’s cultural development in accordance with the fi scal capacity of our municipalities 
and the socio-economic realities of the region.

We recognize, without a doubt, that all forms of art and culture contribute to our identity 
and to how we live as a community.   Whether in public places, at work, at school or at 
home, we must work together to create, consume and constantly maintain that culture 
which mirrors who we are, brings us closer and unites us.

Whether we are entrepreneurs, workers, artists, volunteers or elected offi cials, we all 
have something to contribute and gain when supporting arts and culture development.

Arthur Fauteux, Prefect

MRC Brome-Missisquoi
Mayor of Cowansville

Message from the Prefect
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It is with great pleasure and pride that we bring you the Cultural Policy of the MRC Brome-
Missisquoi. This updated version was produced thanks to the hard work of the CLD 
Cultural Advisory Committee, the Working Committee, and of the Cultural Development 
Advisor.

Shared and endorsed by the cultural and municipal community, this development tool is 
intended to refl ect the reality of our cultural scene and the expectations of the region’s 
artists, contributors and residents.   

Anchored in the rich history and culture of the area, this new policy will allow us to 
develop a vision and a legacy for the future. It will also help us take the necessary steps 
to increase the role played by arts and culture in the daily lives of all our citizens.

Cultural vitality contributes immensely to our quality of life. Arts and culture are among 
our biggest attractions and represent an essential means of economic development 
in our area.

Consequently, this cultural policy is for all of us. Together with its realistic action plan, 
it leads the way for the development and promotion of arts and culture here in Brome-
Missisquoi, a great place to live!

I invite you to make this document and its guidelines your own so that together, we can 
put them into action!

Françoise Desjardins

President of the CLD Cultural 
Advisory Committee

Message from the President 
of the Cultural Committee
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Foreword
When fi rst adopted in 2001, the MRC Brome-Missisquoi Cultural Policy was one of the fi rst documents in the Eastern Townships 
to highlight an MRC’s position on arts and culture. Since that time, it has guided the MRC in its collaboration with local cultural 
organizations and contributors. This updated version will be accompanied by an action plan that refl ects the realities of today’s 
cultural scene.

The importance of culture and heritage throughout the MRC is also demonstrated by the fact that since 2001, the municipalities 
of Bromont, Lac-Brome, Cowansville and Sutton have also adopted cultural policies.

THE MRC BROME-MISSISQUOI

ROLE OF THE MRC IN CULTURAL DEVELOPMENT 

The MRC is a supra-municipal institution whose primary function is to provide a 
framework for the development of its territory. Its responsibilities also include 
supporting joint action and regional planning. By using human and fi nancial resources 
to assist projects that promote arts and culture in the region, the MRC positions itself 
as a partner in cultural development.

The MRC has given the Centre local de developpement (CLD) the responsibilities of 
providing professional support which facilitates cultural development. The CLD joins 
forces with contributors from various cultural disciplines including the performing 
arts, literature, fi ne crafts, communications, media arts, visual arts and heritage, to 
name a few. It is important to acknowledge the leading role that these partners play 
in the creation and the success of cultural projects.

The MRC intends to work diligently to insure the implementation and continuity of its 
updated cultural policy. 

Swiss National Day      Photo : Michel St-Jean
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GEOGRAPHIC PROFILE 

Covering 1,679 square kilometers in the southeastern portion 
of the Montérégie, the bucolic Brome-Missisquoi region is 
bordered by the Haut-Richelieu MRC, the Rouville MRC, the 
Haute-Yamaska MRC, the Memphremagog MRC, and by the 
state of Vermont.1  This territory comprises 21 municipalities 
of which five are urban centers: Cowansville, Farnham, Brome 
Lake, Bedford and Sutton. The MRC is part of the Montérégie 
Administrative Region and the Eastern Townships Tourist Region.

From a physiographic perspective, Brome-Missisquoi is at the 
junction of two major geographical features: the St. Lawrence 
Plain to the West, and the Appalachian Mountains to the East. In 
addition to shaping the landscape, these features influence the 
types of human settlements in the region.

Agriculture dominates the western plain, where we find the most fertile lands of the MRC and a climate suitable for 
large-scale farming.

To the east, the terrain gradually rises and gives way to a series of hills and valleys. In this transition area between plains 
and mountains, agriculture is more diversified. Dairy and livestock farms mix with forestry activities and specialty crops. 
These productive lands are the birthplace of wine production in Québec. The area is presently home to 22 vineyards, all of 
which take advantage of the well-exposed, well-drained slopes of the foothills.

1.  Institut de la statistique Québec. Bulletin statistique régional édition 2012 (Montérégie) Disponible à : http://goo.gl/pS7AZ

Farmland and the Sutton Mountains      Photo : Michel St-Jean
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Composed of 21 rural and urban municipalities, the MRC
is part of the Montérégie Administrative Region

and the Eastern Townships Tourist Region.

The dominant, central mass of the Sutton mountain ridge occupies the eastern sector of the MRC, as an extension of the 
Appalachian range. Forest (mostly hardwood) and recreational tourism prevail throughout the mountainous region. The 
Sutton mountain ridge and Mount Brome offer ideal conditions for year-round outdoor activities. Agriculture is limited.

Three major water bodies are found in the MRC: Brome Lake, Missisquoi Bay and Selby Lake, as well as a few watercourses 
that split into two major watersheds. The main watershed is associated with the Yamaska River and is located in the 
north, while the Missisquoi Bay watershed is located in the southwest sector of the MRC.1

DEMOGRAPHIC PROFILE

In 2011, the population of the MRC Brome-Missisquoi totaled 55,185, up 7.8% from 2006 (10.4% for Montérégie Est).2 Four 
towns have more than 5,000 residents: Cowansville (12,489), Farnham (9,330), Bromont (7,649) and Lac-Brome (5,609). 
The region also has ten municipalities with fewer than 1,000 residents. 3

The addition of Bromont to the MRC in 2010 has definitely had a positive impact on the MRC. In fact, among all the 
municipalities in the region, Bromont had the most dynamic population growth between 2006 and 2011, with an increase 
of 26.5% compared with the 5.9% national average. 3

According to the 2011 census, approximately 21.2% of the MRC’s population is between 0 and 19 years of age, 60.5% is 
between 20 and 64 years, and 18.3% is aged 65 or more. This data indicates that the median age of the MRC residents is 
46.4, which is higher than the regional average of 41.4. 2
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Linguistic diversity is a distinctive feature of Brome-Missisquoi and adds to its character. According to the 2011 census, 
77% of its citizens are French-speaking, while 18.7% (10,250 people), stated English as their native language. In addition, 
1.5% gave both French and English as their mother tongues and stated that they still understood both at the time of the 
census. In Brome-Missisquoi, English is the primary language spoken at home for nearly one in 5 people. 3

1. MRC Brome-Missisquoi. Schéma d’aménagement révisé. 2e Remplacement, 2008. available at: http://goo.gl/3SJQh
2. Institut de la statistique Québec. Bulletin statistique régional édition 2012 (Montérégie) available at: http://goo.gl/pS7AZ
3. Statistics Canada. 2012. Focus on Geography Series, 2011 Census. Updated October 24, 2012. Available at: http://goo.gl/UFFNx 
4. Institut de la statistique Québec, 2013. Recensement de la population, Recensement de 2011. Montérégie. available at: http://goo.gl/dSrta

Strolling in Sutton      Photo : Michel St-Jean À auteur d’enfant      Photo : Steve Pellerin, Le Bocal Le Labohem 2012      Photo : Steve Pellerin, Le Bocal
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CULTURAL PROFILE

Brome-Missisquoi offers its residents and visitors a lively, diverse and thriving cultural scene. Famous for both the 
number and quality of its artists, as well as its rich heritage, this region abounds in cultural treasures! Many artistic 
disciplines are represented, with visual arts and fine crafts at the forefront, as evidenced by the large number of galleries 
and workshops. In fact, the municipalities of Sutton and West Bolton are well known for their high concentration of artists.

Many organizations carry out projects that contribute to the cultural vitality of the MRC. Non-Profit Organizations (NPOs), 
co-operatives and private businesses are involved in many artistic fields, including performing arts, visual arts, fine 
crafts, heritage, video, film and literature.

Brome-Missisquoi is home to several performance and exhibition venues that provide visibility to one or more cultural 
disciplines. These venues include, the Salle A.G Pelletier in Sutton, Théâtre Lac Brome, Théâtre des Tournesols in 
Cowansville, Sur la scène Davignon (the only Brome-Missisquoi performance venue presently recognized by the Ministère 
de la Culture et des Communications), the Carrefours Culturels Network, the Marché de la Station Gourmande in 
Farnham, the Centre St-John and the Théâtre Juste pour Rire in Bromont. The area’s thirteen libraries play an essential 
cultural role in the region, offering a rich array of services to residents in their respective communities. Other community, 
recreational and religious organizations also offer cultural services and programs.

A generous, diversified roster of cultural events can be found across the region. The Tour des Arts, Printemps Meurtriers, 
Knowlton Wordfest, Sutton Jazz Festival, Musique en vue, Festival du Film des Cantons-de-l’Est, Bromont en Art, the 
Christmas markets, the Salons des métiers d’arts (fine crafts fairs), and La Tournée des 20 are only a few of the must-
visit events in the MRC.

Artist : Robert Chartier      Photo : Robert MénardJean-François Hamelin      Photo : Steve Pellerin, Le Bocal
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Le Blues de Farnham - Angel Forrest in concert     Photo : Kimberly Anne Mady Festiv’Art, Frelighsburg      Photo :  Clovis Durand À auteur d’enfant      Photo : Steve Pellerin, Le Bocal
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Photo : Michel St-Jean Cornell Mill (Missisquoi Museum), Stanbridge East      Photo :  Clovis DurandPhoto : Martin Morrissette
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HERITAGE

The cultural heritage of Brome-Missisquoi is a witness of the past, and a reflection of the different populations who 
have lived in the area. These people have, in their own ways, shaped the architecture and landscapes of the urban and 
rural sectors of the MRC. Among our heritage attractions are the twelve-sided Walbridge Barn, the old Freligh mill, the 
Missisquoi Museum, the Brome County Historical Society Museum, our covered bridges, general stores and over a hundred 
cemeteries and churches that testify to the multi-faith society of the first settlers. It is very important to acknowledge 
the dedicated work of the various historical societies who, through archival projects, research and education, preserve 
the history of the region and its municipalities. The Townships Trail tourist route and other heritage routes crisscross the 
MRC and a number of municipalities, celebrating the spectacular natural heritage and architectural legacy of American 
and British influences, all inherent features of Brome-Missisquoi.

CULTURE – A COLLECTIVE ISSUE

Cultural development in Brome-Missisquoi is a collective issue, the success of which relies on support from municipalities, 
the MRC, contributors, various organizations, artists and heritage enthusiasts. Community organizations, schools and the 
tourist industry can also play important roles. Many projects are made possible thanks to relationships we have built 
with federal, provincial and regional partners such as the Ministère de la Culture et des Communications, the Regional 
Conference of Elected Officers of Montérégie Est and the Conseil Montérégien de la Culture et des Communications. 
Volunteers make outstanding contributions to all aspects of our arts and culture sectors, playing an essential role in the 
success of many cultural organizations and projects throughout Brome-Missisquoi.
 

ssisis

Cultural development in Brome-Missisquoi is a 
collective issue, the success of which relies on the support from 
municipalities, the MRC, contributors, various organizations, 

artists and heritage enthusiasts.
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Purpose and Scope of the Policy
 
The MRC Brome-Missisquoi recognizes the collective value and identity affi rming role played by arts and culture in the region. 

Essential to the overall drawing power of the area, they generate economic benefi ts, contribute to our quality of life and 

strengthen the sense of belonging for citizens, organizations and visitors.
 

This policy is intended as a framework for cultural projects supported or initiated by the MRC. Its implementation is designed 

to enhance the quality of life in Brome-Missisquoi by focusing on arts and culture as collective initiatives. This policy allows the 

MRC to reaffi rm its commitment to regional arts and culture and defi nes the guidelines it will follow to support their continued 

development.

CULTURAL POLICY STATEMENT 

FOUNDATION PRINCIPLES

These foundation principles are the cornerstone of the Cultural Policy.  They make up the beliefs and values that will guide the 
MRC’s cultural development initiatives. 

As an integral part of what our area has to offer, arts and culture contribute to the population’s quality of life and sense of 
belonging, while strengthening the region’s ability to draw and retain citizens, organizations and visitors.

The development of partnerships is the privileged intervention and development model to be used with governments, 
cultural organizations, the business community and the public.

The contributions of artists, artisans and cultural organizations are essential to the diversity and stability of our arts and 
culture sector. 

Cultural heritage is a major factor in defi ning the region’s cultural character and identity.

Within the context of sustainable development, arts and culture are fundamental to the region’s social and economic 
growth.

1

2

3

4

5
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Couleurs urbaines, Cowansville      Photo : Clovis Durand Le trapéziste, par Louise-Andrée Roberge      Photo : Michel St-Jean Festival de Jazz, Sutton      Photo : Almut Ellinghaus
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         EMPOWER CREATORS AND PROMOTERS                                                      

Artists, and creators in general, are like mirrors for our 
community. They express our values and immortalize our 
physical and human environment. They foster critical thinking, 
help us to evolve, to appreciate who we are and to be open to 
new ideas.

The MRC is home to an important number of artists 
representing many creative disciplines. It’s important to 
recognize their contributions and provide access to a variety 
of resources that support their works and the organisations 
that promote them.

OBJECTIVES

■ Improve access to resources that help contributors in 
their creative and professional development.

■ Support recurring and one-time cultural events aimed at 
residents and visitors.

■ Facilitate dialogue and networking among cultural 
contributors.

■ Support the development of emerging artists and 
workers in the region’s varied cultural disciplines.

Guidleines
The guidelines are the areas of focus on which the Cultural Policy is based. They refl ect the common 
strengths and issues identifi ed through sectoral surveys and analysis of the Brome-Missisquoi arts and 
culture sector.

 ASSERT REGIONAL CULTURAL IDENTITY                                                            

The vitality of a community is based on both the strength 
of its collective memory and on the projects that bring that 
community together. Collective memory refers to cultural 
heritage passed down through generations and includes, but 
is not limited to, the works of artists as well as the history 
and popular culture that remind us of the way we live and 
think. Through their works, artists help us interpret the many 
aspects of contemporary life in our area. Our history, lifestyle, 
music, and diverse landscapes defi ne who we are and give us 
a sense of belonging to the community and to the region.

OBJECTIVES

■ Help residents and organisations develop a sense of 
regional pride and belonging.

■ Provide greater visibility to artists and cultural events.
■ Raise public awareness of the region’s history and 

diverse heritage.
■ Encourage dialogue between the two linguistic 

communities.

1 2  
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  FOSTER ACCESS TO ARTS AND CULTURE

  FOR ALL CITIZENS                              

The citizens of Brome-Missisquoi are an integral part of 
their region’s cultural vitality; they contribute to its creation 
and also benefi t from it. The more people participate in their 
community’s arts and culture scene, the more it becomes 
vibrant, diverse and able to help attract and retain residents 
and visitors.

Because they contribute to our well-being, arts and culture 
must be accessible to citizens of all ages. Dialogue between 
artists and the public is also essential for stimulating artistic 
creation and ensuring the integration of artists into the 
community.

OBJECTIVES

■ Develop a broad and diverse arts and culture scene.
■ Offer people the opportunity to learn about and 

participate in arts and culture activities.
■ Optimize the distribution of regional cultural information.
■ Encourage interaction between artists and citizens.

FACILITATE THE MARKETING OF ARTS

   AND CULTURE

The quality of an arts and culture milieu relies on the talent 
of its artists and on the drive of its promoters. Only effective 
marketing and commercialisation however, will ensure its 
visibility and fi nancial success. It is therefore important that 
we foster pride in the region’s cultural products and services, 
encourage quality workmanship and market them effectively 
to our residents, businesses and visitors. 

OBJECTIVES

■ Optimize visibility of the region’s cultural products and 
services.

■ Develop and maintain customer loyalty among the 
resident, tourism and corporate clienteles. 

■ Develop and promote cultural tourism.
■ Help contributors develop marketing and promotional 

skills.

3  4  

Festiv’Art, Frelighsburg      Photo : Clovis Durand
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   SUPPORT MUNICIPALITIES IN THEIR

    CULTURAL DEVELOPMENT  

Thanks to their strong ties with the population, the cities and 
towns of Brome-Missisquoi play a vital role in local cultural 
development by providing services, advice and referrals to 
citizens, artists, cultural organizations and businesses. The 
MRC intends to work more closely with municipalities in order 
to ensure the cultural development of the region.   

OBJECTIVES

■ Encourage municipalities to recognize the importance 
of arts and culture and to take an active role in their 
development.

■ Inspire municipalities to develop partnerships with the 
various local contributors and cultural organizations.

■ Help municipalities recognize the importance of 
developing cultural policies. 

■ Encourage municipalities to create and maintain cultural 
committees.

■ Implement standardized methods that help municipa-
lities calculate their investment in cultural development.

■ Encourage municipalities to increase the amount 
budgeted for cultural development.

   HELP PRESERVE AND PROMOTE

   CULTURAL HERITAGE                                      

Brome-Missisquoi covers a large area whose most valuable 
asset is its diversity. Many excellent examples of Quebec’s 
rich heritage are found in this region, as well as a host of 
organizations and individuals committed to their promotion 
and preservation. The MRC considers cultural heritage as 
being a pillar of regional cultural identity.

OBJECTIVES

■ Foster a better understanding of cultural heritage.
■ Strengthen communication between contributors in the
 regional conservation and heritage fi elds.
■ Collaborate with governments, municipalities, contribu-

tors and land-owners to ensure the conservation and 
promotion of the region’s heritage.

■ Facilitate access to fi nancial assistance programs that 
support heritage projects.

5  6   

Walbridge Barn, Sainte-Ignace-de-Stanbridge      Photo : Alain Leblanc
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